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“Binge Drinking appears to be on the Rise in
Mediterranean Countries”

1. How and why are the drinking patterns in
Mediterranean countries changing according to the
authors of this study?

2. Most of the alcohol consumed by binge drinkers in
Mediterranean countries is in the form of spirits
(vodka, gin, rum) rather than beer or wine.

TRUE FALSE

3. What are some of the reasons given to explain why
binge drinking is more frequent among those with
higher education levels?

a. The absence of family duty among
graduates

b. The freedom allowed to college students to
spend weekends drinking more

c. Bothaé&b

d. None of the above

“Genetic Update: The Ankyrin Repeat and Kinase
Doman Containing 1 Gene may Influence
Alcoholism”

4. What are some of the variety of sources given for
the previous inconsistencies in the study of the
association of dopamine D2 receptor gene (DRD2)
to alcoholism?

5. This study’s results indicate that the original
evidence of the association between DRD2 gene
and alcoholism was an error in mapping, and the
evidence pointed to ANKK1 all along.

TRUE FALSE

“Computerized Craniofacial Anthropometry can

help Identify Patients with Fetal Alcohol Syndrome”

6.

9.

How has craniofacial anthropometry been used in
the past and how can it help with the identification
of individuals with fetal alcohol syndrome (FAS)?

What are the challenges identified by the authors

associated with the early identification of individuals

with FAS?

a. There is no genetic marker for FAS

b. The facial features associated with FAS are too
subtle to identify

c. There is no consensus on the number of
dysmorphic features to make a diagnosis

d. All of the above

Using craniofacial anthropometry to diagnosis FAS
could lead to earlier interventions and better
chances for improved life of children with FAS.

TRUE FALSE

“Mixed Energy Drinks with Alcohol appears to be

Popular among Italian University Students”

What is meant by a ‘silent promise’ and how has it
affected the numbers of students mixing alcohol
with energy drinks such as RedBull™.

10. What are some of the ways that manufacturers of

energy drinks use advertising to target youth?
a. Web sites designed exclusively for young
people
b. Prominent presence at sporting events
c. Color and shape of packaging
d. All of the above



